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Objectives:

To deve!op the understanding of production process and the guiding economic principle for agricultural
product!OI’\.. . enafbles students to gain knowledge on agricultural marketing, challenges and prospects
for improving agricultural marketing system. This course provides an incisive analysis on agricultural
input and output marketing with particular emphasis on marketing functions. It generate the facility of
gain skills to analyze marketing functions, market information and intelligence along with imparting

knowledge of the marketing efficiency and agricultural prices; learn the markets and market structure,
provide the platform to the students of marketing of agricultural inputs.

Course overview

The overall objective of this course is to familiarize the students with agriculture and marketing
concepts.

1. Certificate course in agricultural marketing (3 months)shall be open to any person who has
passed H.S. level examination.

2. The assessment will be 20% internal and 80 % external for the paper. This internal assessment
shall be sent by the department of economics. The external part is divided into two parts- 50%

on the basis of assignments and practical examination and another 50% on the basis of theory
examination.

3. Duration of the course will be 3 months.

4. The examination shall be based on the syllabus and course of reading recommended by the
authorities.

5. Each successful candidate shall receive certificate issued by the college stating marks and
division.

Learning outcomes

At the end of this course, students will

Understand and appreciate the structure and working of the agricultural marketing system
Learn how agriculture marketing system affects farmers, consumers and intermediaries
Develop strategies through which the dynamic marketing system will respond to create a win-
win situation for all .

Appreciate the possible changesin the agrlcu‘lture input,output and food market because of
pandemic Covid 19 and need for the appropriate.
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Role of SHG in rural development, SHG linkage with rural banking and emerging trends in rural finance
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